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Whiskey is one of the best-selling types of spirits in the United States. This popular spirit is dominated 
by a handful of brands that dominate 80 percent of the market. But one brand in particular has been 
building momentum and getting noticed. Gold Bar Whiskey, a small California brand, is offering a 
premium alternative with global appeal. Gold Bar Whiskey, launched less than five years ago in the 
historic city of San Francisco, has continued to raise the bar. It is a brand that has grown through word 
of mouth and social media marketing which has led to very fortuitous partnerships and placements, 
and as a result, sales have been growing exponentially over the last year. 
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With the eye-catching gold bar packaging, 
Gold Bar Whiskey is a small brand with 
exceptional momentum. Gold Bar Whiskey 
is making its mark in the consumer market 
with distribution in a dozen states in the 
US and over 25 countries, including, 
Australia, New Zealand, Korea, China, 
Hong Kong, Canada, as well as countries 
in Europe and Africa. This growing 
brand is available throughout the state of 
California through Southern Glazers of 
California and is carried by major retailers 
including Safeway, BevMo!, and Total 
Wine & More. 

Gold Bar Whiskey can be found in major 
airports around the world ranging from 
domestic airports, such as San Francisco, 
Los Angeles, Oakland, New York JFK, 
Miami, Atlanta and Washington, as well 
as international airports, such as Seoul, 
Korea, Dubai, New Zealand, Australia, 
Hong Kong and more. And, in the luxury 
cruise arena, Gold Bar Whiskey is served 
on Princess and Carnival cruises, as well 
as in the casinos aboard Celebrity cruise 
ships.

In August 2019, Gold Bar Whiskey 
became the Official Whiskey of the San 
Francisco 49ers and the Official Whiskey 
Cocktail of Levi’s® Stadium. This five-
year partnership was a first-of-its-kind 
deal in NFL history. With shared ties to 
the California Gold Rush of 1849, the 
partnership between the 49ers and Gold 
Bar Whiskey is perfect synergy.

As the official whiskey partner, 49ers 
fans can enjoy signature cocktails and an 
enhanced whiskey experience throughout 
the stadium. The ultra-premium Gold 
Bar Whiskey collection is now available 
everywhere whiskey is served in Levi’s® 
Stadium including the new official Gold 
Bar Whiskey Bar inside Intel Gate A 
Plaza on the stadium’s main concourse, the 
United Airline premium lounge, Levi’s® 
501 Club, BNY Mellon Club, Yahoo Club 

and Centrix. Gold Bar Whiskey is also 
available outside the stadium in local bars 
and restaurants where fans cheer on 49ers 
game days. Fans enjoy Gold Bar Whiskey 
while tailgating and various 49ers players 
have been organically spotted with bottles. 

This “all gold” partnership will expand 
to include the release of a series of 49ers 

commemorative bottles, including one to 
showcase the team’s successes for the 75th 
year Anniversary, which will be sold in 
premium retail locations.  

The partnership with Levi’s® Stadium has 
expanded beyond the 49ers to concerts. 
Gold Bar Whiskey was first introduced in the 
stadium in August 2019 at a sold-out Rolling 
Stones Concert. Thousands of signature 
cocktails, including the “Painted Black” Old 
Fashioned made with the 92-Proof Black 
Bourbon and the “Gold Record” Whiskey 
Mule, were sold that night. 

Beyond Levi’s® Stadium, Gold Bar 
Whiskey has continued to exceed 
expectations. The brand was recently 
served to guests at Aerosmith’s Steven 
Tyler’s Grammy Awards viewing party in 
Los Angeles as well as at the screening 
party in Hollywood for the new Bad Boys 3 
movie release in January. 

GOLD BAR IS FIRST AND 
FOREMOST FOCUSED ON 
PRODUCING THE FINEST 
WHISKEY
Since Gold Bar Whiskey was launched 
5 years ago, company president Elliott 
Gillespie realized early on that even the 
smallest of changes can have a great effect 
on the finished product. These nuances in 
whiskeys are what separate one brand from 
another. For Gold Bar, the nuance is the 
result of blending and aging the whiskeys 
in wine barrels. 

This “all gold” partnership 
will expand to include the 
release of a series of 49ers 
commemorative bottles, 

including one to showcase 
the team’s successes for the 

75th year Anniversary, 
which will be sold in 

premium retail locations.  

New 2020 Expression: Exposition Double Cask Black Bourbon 
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Selecting whiskies from multiple 
distilleries, the whiskies are then brought 
to San Francisco where the whiskey is 
chosen, blended and double matured in 
wine barrels from select wineries across 
the Napa Valley. The whiskies are then 
married before bottling, resulting in 
smooth whiskies that are approachable and 
can be enjoyed like a fine glass of wine.

Since launching, Gold Bar Whiskey has 
received top awards including a Double 
Gold at the San Francisco World Spirits 
Competition, 93 Points at the New York 
International Spirits Competition, 91 
Points at the Proof Awards, Gold Medals 
at the SIP Awards International Consumer 
Tasting, the San Francisco World Spirits 
Competition, the San Diego Spirits 
Competition, and a Best In Show at the 
Denver International Spirits Competition. 

The unique method of crafting wine cask 
aged whiskey and recognition by major 
competitions is not the only award-winning 
aspect of Gold Bar Whiskey. Company 
President Elliott Gillespie has also focused 
on the packaging of the whiskies since 
day one, or as he calls it, “the marrying 
of art, both inside and out”. In line with 
the brand name, as well as being based in 
California where the American gold rush 

began, Gold Bar’s whiskies are bottled in 
a package that looks like a beautiful gold 
bar. Each bottle is numbered, and the front 
of the Gold Bar bottle includes a solid 
brass collector’s grade “Lady of Fortune” 
coin. The collector-grade coin pressed 
into each bottle is inspired by the Lady 
of Fortune who embodies the America’s 
spirit of entrepreneurship, hard work and 
determination against the odds.

GOLD BAR WHISKEY CURRENTLY 
PRODUCES TWO DOUBLE-CASK 
EXPRESSIONS, WITH A THIRD 
RELEASING FEBRUARY 2020:
Gold Bar 889 Blend is an ultra-premium 
whiskey. Sourced from distilleries from 
across America, the whiskies are finished 
in French oak barrels that previously held 
red wine. Maturing in wine casks enhance 
the fruit notes in the whiskey. The whiskey 
is then blended resulting in a mash bill 
that is 88 percent corn, 9 percent rye and 
3 percent barley. The final blend is married 
and matured in a barrel rickhouse by the 
San Francisco Bay. Gold Bar 889 Blend, a 
modern expression of a traditional blend, 
is botted at 40 percent alcohol/volume and 
described as an easy drinking ‘California-
style’ Whiskey.

Gold Bar Cask Collection 820 Release 
is a Straight Bourbon Whiskey crafted 

in collaboration with a small Texas craft 
distillery. The bourbon whiskey is double 
cask matured in used French oak wine 
barrels. The Gold Bar Cask Collection 820 
Release mash bill is 80 percent Texas corn 
and 20 percent Oklahoma rye. It is triple 
copper pot-stilled then aged three to six 
years in extra-charred New American Oak. 
Described as having a bold and rich taste 
profile, the 820 Release is bottled at 46 
percent alcohol/volume (92 proof) and 
packaged in a matte black Gold Bar bottle.  

Gold Bar will be soon releasing a third 
expression called The Gold Bar Exposition 
Release. This whiskey will be an 86-proof 
offering and will enter the market at an 
accessible price range, in a clear glass bottle, 
at $35 retail to attract new customers. 

THE PEOPLE BEHIND THE BRAND:
Since Gold Bar Whiskey was launched 
5 years ago, company president Elliott 
Gillespie realized early on that even the 
smallest of changes can have a great effect 
on the finished product. These nuances in 
whiskeys are what separate one brand from 
another. For Gold Bar, the nuance is the 
result of blending and aging the whiskeys 
in wine barrels. 

Gillespie has taken his time over the years 
to build and refine the Gold Bar brand and 
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invest in experienced people to bring the 
vision of this premium brand to life. He 
brought aboard second-generation Bay 
area winemaker Montgomery (Monty) 
Paulsen on as the Master Blender and 
spirits and beer industry veteran Simon 
Pesch as the Head of Production and 
Quality. 

Montgomery Paulsen was raised in San 
Francisco and began working with his 
family’s Pat Paulsen Vineyard in Sonoma 
in the 1970s. He graduated from the 
University of California Davis with a 
Bachelor of Science in Fermentation 
Science and spent the next 25 years 
making wine at wineries in Napa and 
Sonoma including Rosenblum Cellars, 
Winery Exchange and C. Mondavi & 
Sons. As the Master Blender, Paulsen 
brings a great palate as well as a pragmatic 
and disciplined approach to Gold Bar. 
His skills and experience have been 
instrumental in selecting both the whiskey 
and the wine casks for the final expressions 
created by Gold Bar Whiskey.  

Simon Pesch was born in San Francisco 
and began his career in wine and spirits 
at Rosenblum Cellars where he produced 
grappas and fruit brandies in Holstein pot 
stills in partnership with St. George spirits 
on Alameda island. Pesch specialized in 
cellar operations and laboratories until 
the mid-90s when he moved to craft 
brewing where he led operations and 
quality management programs at Pyramid 
Breweries and Hong Kong Beer Company 

in California and Asia for more than 
22 years. Pesch received the prestigious 
Midsize Craft Brewer of the Year award 
from the USA Brewer’s Association in 
2008. Today he applies these experiences 
to lead distillery operations and ensure the 
exceptional quality of each bottle. 

In 2019, the team grew the front office 
on the sales side with the addition of 
California native William “Billy” Ellerman.  
His career has been built working with 
Young's Market Co., Brown-Forman and 
Edrington, where he managed brands such 
as Jack Daniel’s, Woodford Reserve, Tito’s 
and The Macallan. Ellerman has joined 
the team as the National Sales Director 
and is based in Southern California.

THE LADY OF FORTUNE COIN:
The idea of the coin originates from a 
family story. Every year when he was 
growing up, Gillespie’s grandmother 
would hide a coin in a big cake on New 
Year’s Eve. If you got the slice of cake with 
the coin, it meant good luck for the new 
year. While Gillespie could not put a gold 
coin in every barrel, he chose instead to 
put a coin on the front of each bottle, as 
a symbolic way of passing good fortune on 
to others. 

The Lady of Fortune stands in front of 
the Sierra Nevada Mountains where the 
California Gold Rush occurred from 1848 
to 1855. She stands on rock with a pickaxe 
on her left-side representing grit, hard 
work and effort. The fruits of her labor are 

represented on her right-side in the form 
of gold bars. She holds the three harvested 
grains of the Gold Bar Whiskey mash bill: 
corn, rye and barley. On the back of the 
coin the phrase “may her light reveal true 
your fortune’s path” is a message for those 
who find it. 

The solid brass coin is true American 
craftmanship. It took two years to design 
the coin, which is itself a piece of art. The 
coin was illustrated and etched by hand by 
Sonoma County artisan Steven Noble who 
specializes in the scratchboard medium, 
considered one of the most difficult artistic 
mediums to master because of its intricate 
details. Scratchboard is the traditional 
design technique used for creating 
currency, as well as bond certificates and 
other highly detailed artwork. The coin is 
minted one-by-one at American’s oldest 
operating private mint that dates back to 
1835, which predates the introduction of 
the legal tender banknote.

WHAT’S NEXT:
Gold Bar announced this month their 
newest partnership. Gold Bar Whiskey is 
now an Official Partner of the Las Vegas 
Golden Knights NHL hockey franchise. 
With exciting activations and signature 
cocktail programming planned throughout 
the state of Nevada, this definitely has the 
makings of another golden opportunity. 

Montgomery Paulsen, Master Blender


